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According to time-series data, we can understand that the 
change ratio of numbers of retail shops depends on business cycle.  
We also can know that the change ratio of numbers of workers in 
retail sector does not depend on business cycle.  The relation 
between those variables and business cycle does not clarify 
Japanese original character of retail industry.  It is because the 
relation of variables is different each other by how to collect datas, 
such as cross-sectional data by each industry, and cross-sectional 
data by each country.
So, we can know only one aspect of Japanese ratail industy 
from the viewpoint of the relation with business cycle using cross-
sectional data by each industry.
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そ の 他 織 物・衣
服・身 の 回 り 品
燃 料 小 売 業
菓 子 ・ パ ン
中 古 品
金 物 ・ 荒 物
農 耕 用 品































婦 人・子 供 服
他に分類されない
各 種 食 料 品






野 菜 ・ 果 実


























































































































































































































































































































































































飲 食 料 店
自 動 車・自 転 車 等
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